
 

 

Are You Our Vice-President of Marketing? 
Podopolo is seeking its Vice President of Marketing, responsible for leading the 
successful creation, implementation, development, execution, and optimization of all 
marketing efforts, including brand building, demand generation, high conversion 
digital marketing, earned media, and product marketing. The VP of Marketing will play 
a vital role in shaping the fast-paced growth of this venture-backed company.  

Highlights 

                 Responsibilities                                           Qualifications 
 

Strategize, create, and optimize 
omnichannel marketing strategies while 
building and managing the marketing team 
and overseeing outside agencies. 

Proven track record in a dynamic, high 
growth, entrepreneurial environment, 
preferably with experience scaling from 
growth stage startup to high-margin 9-
figure+ revenue. 

Set short-term and long-term goals, metrics, 
and objectives - driving and optimizing 
results across digital, social, partner, channel 
marketing, targeted advertising, and brand 
storytelling for growth in customer 
acquisition, engagement, retention, and 
network effects. 

15+ years of relevant marketing experience 
and at least 5 years as a VP of Marketing in 
high-growth DTC/B2C/B2B2C environments. 
Thrives in a fast-growing market ripe for 
disruption in an environment of rapid change. 

Recruit, build, and inspire the Podopolo 
marketing team across traffic, conversions, 
social media, advertising, copywriting, and 
content marketing. 

A strategic and innovative thinker, who is 
nimble, entrepreneurial, tech-savvy, product-
centric, and able to swiftly identify and seize 
on new trends and opportunities for profitable 
growth. 

Develop digital and influencer campaigns to 
increase brand awareness, drive app 
downloads, user engagement, website 
traffic, conversions, and sales. 

Experience leading, hiring, and managing a 
growing and diverse team of marketing 
professionals to meet and exceed ambitious 
goals. 

Leverage Podopolo AI-powered audience 
intelligence, business intelligence, other 
data-driven insights, and gamification to 
support and enhance profitable marketing 
and sales across all company activities. 

Excellent verbal and written communicator 
with outstanding leadership, interpersonal, 
supervisory, motivational, analytical, and 
problem-solving skills. 



Overview 

Podopolo is a mission-driven interactive multimedia company dedicated to 
democratizing discovery and monetization of audio and video content, supporting 
independent content creators globally, elevating our social and digital discourse, 
and advancing a social impact mission for world-changing outcomes. The 
interactive Podopolo podcast app makes it easy and timesaving to discover perfect 
podcasts around interests and friendships, with AI ‘matchmaking’ tech that also 
helps creators grow their reach, amplify their impact, engage audiences 
meaningfully, and make money doing it. This is a fast-scaling, dynamic and venture-
backed company offering innovative and differentiated products and services that 
meet the needs and wants of all our customers – podcasters, advertisers, and 
consumers. Podopolo’s joyful and “work from anywhere” team culture is based on 
innovation, collaboration, kindness, diversity, excellence, and accountability.  
 
Podopolo is seeking its Vice President of Marketing, responsible for leading the 
successful creation, implementation, development, execution, and optimization 
of all marketing efforts, including brand building, demand generation, high 
conversion digital marketing, earned media, and product marketing.  
 
This high-level position is pivotal to the venture-backed company’s success as it enters 
a new phase of rapid scaling. We are looking for a special individual with a minimum 
10 years’ proven success growing a consumer-facing brand from early stage to strong 
market presence with significant traction and revenue. The right person thrives on 
building high-performing digital growth, vibrant and highly engaged communities 
that refer new customers, building a demand generation engine, and telling a 
differentiated product story to multiple market segments.  
 
We’re looking for a proven marketing leader who is visionary, strategic, collaborative, 
tech savvy and equal parts creative and data driven, with a relentless focus on driving 
and optimizing results. You will have proven skills driving the latest online customer 
acquisition and engagement initiatives that drive growing conversion and retention 
rates, with an integrated marketing mindset that balances online and offline 
customer acquisition and retention, brand management, product marketing, 
partner/channel marketing, paid and earned media, social media, event marketing, 
guerilla marketing, influencer engagement, content marketing and targeted 
advertising. You will also have experience leading, hiring, and managing a growing 
and diverse team of marketing professionals meet and exceed the company’s 
ambitious goals, from bottom line results to its mission to make a positive impact on 
people’s lives and the planet.  
 
This is an exciting opportunity apply your genius around a mission that lifts your heart 
as it builds your wealth and creates your legacy as someone who has made a profound 
impact on the world. You will be instrumental to our success in disrupting and 
transforming the podcasting, streaming, social media, and creators’ economy spaces 
with a highly differentiated product leveraging 7 proprietary technologies across AI, 
blockchain, voice tech, interactivity, and gamification, while delivering predictable 



and growing ROI for creators, advertisers, and sponsors and an unrivalled user 
experience for listeners and viewers.  
 
You are the right person if you’ve had proven success in a lead or VP marketing role 
in an emerging growth company from startup to scale, able to execute in the trenches 
and provide strategic leadership from both a market and product perspective. You are 
an inspiring team leader, a great communicator, and a data-driven operational ninja 
with an attention to detail and a relentless focus on driving and optimizing results.  
 
As VP Marketing you will be shaping and amplifying a uniquely differentiated brand 
story across all commercial and social impact activities to amplify awareness, 
engagement, conversion, loyalty, and network effects.  The goal for this position is to 
bring world-class marketing strategy and discipline to the Company, while building 
and leading a top-notch marketing team, and helping the Company achieve its 
ambitious goals. Those ambitious goals require that we find someone who has a 
marketing vision for the future, can model resilience as we chart that path, can live 
our values, and have fun along the way.  
 
What We’re Looking For: 
 

● Proven ability to lead and execute an omnichannel strategy – with 
orchestrated, targeted, inspiring, and engaging experiences and high-
converting campaigns across end-to-end customer journeys using digital, 
social, and physical channels to grow customer acquisition and retention. 

 

● Demonstrable track-record shaping and amplifying a uniquely differentiated 
brand story across all commercial and social impact activities to drive network 
effects and amplify brand awareness, product differentiation, engagement, 
conversion, loyalty, and customer referrals.   
 

● A strategic and innovative thinker, who is nimble, entrepreneurial, tech-savvy, 
product-centric, and able to swiftly identify and seize on new trends and 
opportunities for profitable growth. 
 

● A proven leader able to recruit, inspire, retain, and assure results from a non-
siloed team of ‘A Players’ of various disciplines and specialties, with a “holistic” 
approach that enables sales, marketing, CRM, business development, product, 
engineers, customer success and growth hackers are aligned to create the best 
possible experience for clients, customers, and strategic partners. 
 

● Experience monetizing the burgeoning digital, mobile, and social media 
landscape and harnessing the power of AI-driven insights and analytics to 
create and adept go-to-market strategies and tactics to drive high-margin 
growth. 

 
The VP Marketing will report to the Chief Executive Officer, working closely with 
colleagues as a member of the senior executive management team.  
 
 
 
 



 
Responsibilities: 
 

• Define, implement, and manage an overall high-converting omnichannel 
marketing strategy for Company’s products and services to maximize ‘brand 
love’ with consumers, content creators, strategic partners, investors, and other 
stakeholders. 

• Drive and optimize results across digital and social marketing, partner/channel 
marketing, influencer marketing, content marketing, and targeted advertising 
to grow awareness, conversions, customer acquisition, retention, and referrals. 

• Build and lead the Product Marketing function, including core product 
marketing, solutions marketing, technical marketing, and product strategy, 
and collaborate with product teams to assure product features are in 
alignment with marketing goals.  

• Recruit, build, and inspire the Podopolo marketing team across traffic, 
conversions, social media campaigns, advertising, copywriting, content and 
more, establishing and maintaining a positive culture within a diverse, cross-
disciplinary team that encourages and motivates members to achieve their 
maximum potential as individuals and as a team that delivers against 
marketing goals, with clearly defined roles, career paths, succession plans, and 
employee success strategies.  

• Develop and manage marketing budgets; Measure ROI by defining, 
communicating, and tracking KPIs; Measure and optimize all marketing 
programs to ensure activities are effective, efficient, and deliver high return on 
investment. 

• Partner with the founder/CEO and senior management team to set clear 
expectations for the marketing plan and its impact on budget, headcount, 
earnings, cash flow, and ROI. 

• Manage and execute all marketing facets with a clear, distinctive, and category-
defining fashion across digital initiatives and marketing funnels, content 
strategy, creative, customer experience, email, social media, public relations, 
strategic partnerships, events, conferences, award submissions, conference 
participation, and community growth and engagement. 

• Leverage and integrate gamified “reward and recognition” incentives 
holistically in all marketing initiatives. 

• Leverage the company’s AI-powered deep audience intelligence, business 
intelligence, sales and marketing data analytics and other data-driven 
insights to support and enhance profitable marketing and sales across all 
company activities. 

• Develop scalable and repeatable processes and procedures in support of the 
company’s rapid growth. 

• Conduct and analyze consumer insights to understand brand perception and 
address gaps in engagement. 



• Create and oversee execution of a content strategy to shape and bring to life 
stories that set us apart. Manage content operations, budgets, and production 
process with external agencies and a network of freelance writers and 
videographers. Report and leverage insights based on content performance to 
boost overall content effectiveness.  

• Manage paid marketing, including TV, podcast, radio, influencer engagements, 
SEO, PR, and event strategy.  

• Oversee our social media and community strategy, with a focus to build 
awareness and engagement with target audiences.  

• Manage agencies responsible for asset and content development, experiential 
marketing, media planning and buying, and data analytics. 

• Build and execute a marketing dashboard/scorecard that is updated daily with 
key marketing success metrics, and create your action plan and objectives on 
a quarterly basis, in collaboration with the CEO and cross-functional leadership 
teams, to guide your execution path forward (which will be iterated on over 
time) 

• Improve our existing messaging and positioning on our website and across 
channels to ensure alignment with customer personas. 

• Oversee management of our email marketing program, including nurture 
tracks for potential prospects and product education for existing customers. 

• Work closely with sales to help win new customers and shorten sales cycles by 
creating top of funnel through mid-funnel materials. 

• Become an internal expert on our market, competition, and our key 
differentiators - and guide us on how that landscape is evolving, and help 
identify which additional verticals to target, and how our value proposition 
maps to the needs of those potential customers. 

• Present to external audiences (including customers, prospects, partners, and 
industry analysts), internal audiences (including colleagues and executive 
management), and to large audiences at industry and company events.  

 
What You’ll Need to Succeed: 
 

● Outstanding leadership, interpersonal, and communications skills: You are a 
self-confident leader who effectively sells ideas and solutions to others and 
possesses the executive presence and industry stature to effectively represent 
Podopolo internally and externally and bring enhanced credibility to the 
organization. 

● Proven track record in a dynamic, high growth, entrepreneurial environment: 
You have experience scaling from growth stage startup to high-margin 9-
figure+ revenue with 15+ years of relevant marketing experience and at least 5 
years as a VP of Marketing in high-growth DTC/B2C/B2B2C environments. You 
thrive in a fast-growing market ripe for disruption in an environment of rapid 



change, and the confidence to drive the business forward with a well-honed 
mix of inspired instinct, creativity, appetite for innovation, and leverage of data. 

● Strong integrated or omnichannel marketing mindset: You balance online and 
offline customer acquisition and retention, brand management, 
partner/channel marketing, paid and earned media, social media, event 
marketing, guerilla marketing, influencer engagement, and targeted 
advertising. 

● A customer-first executive: You understand the premise of marketing, selling, 
and delivering a product in such a way that it exceeds customer expectations 
and turns customers into raving evangelists. 

● Bachelor’s degree (Master’s degree preferred)  
● Tech savvy and data-driven: You have demonstrated expertise in digital 

content commercial models (ad-supported and subscription streaming, user-
generated content services, e-commerce, licensing, and syndication) with 
proven aptitude for using data to drive GTM and high conversion rates, referrals, 
retention, and high net promoter scores. You are experienced with automated 
digital and social sales funnels and in-app purchases, with a deep knowledge 
of SEO, SEM, SMO and ASO. 

● Proven capacity to create and thrive in inclusive cultures: You recruit diverse 
teams (by gender, race, sexual orientation, and expertise), and work effectively 
across differences to support an increasingly diverse clientele, capable of 
forging productive working relationships with a broad range of personality 
types and styles, and you are comfortable with the challenge to reach 
agreement among occasionally conflicting interests to enhance the common 
good of the company. 

● An ongoing desire to win in a fiercely competitive market: You anticipate 
change and proactively pivot to take advantage of industry trends, understand, 
and anticipate competition, and play to unique differentiation. 

● Strong service orientation and a disciplined work ethic: You can motivate and 
instill a high standard of excellence across the organization, forging productive 
working relationships with a broad range of personality types and styles, and 
the ability to manage and enhance a great company culture.  

 
A Good Time to Join 
 
Podopolo is a venture-backed startup positioned for rapid scaling. We believe our 
success is all about having a great team and culture, as much about we are “being” as 
what we are “doing”. We’re proud of the supportive, kind, creative, collaborative, cross-
disciplinary, and diverse culture we built on Zoom and Slack during the Pandemic, 
where 100% of our team members say Podopolo is the best place they have ever 
worked. We’re now entering a rapid phase of growth as we grow our sales and 
marketing teams to match the excellence of our engineering team. Because our 
culture is still developing, you'll have the freedom to help take it to the next level; at 
the same time, the fruits of your contribution will reach millions of people right away. 
This combination is rare and satisfying. 
 



Why join us? 
 
• Competitive base with accelerated commission, bonuses, and equity 
• Excellent health, dental, vision, insurance, and other benefits 
• Accelerated career growth and investment in your learning and development 
• “Remote First” flexible work environment  
• Emphasis on results, not how or where you get it done  
• Great people! 
• A big mission to do good in the world! 

 
 
Apply Here 
 
 
Podopolo is a social impact company, committed to donating or investing 10% of its 
earnings to innovative startups and charities worldwide dedicated to solving some of 
the world’s most pressing challenges. Podopolo offers equal employment 
opportunities to all applicants and employees. We are an LGTBQ-affirming, interfaith 
company committed to social justice, including women's rights, racial equality and 
equity, civil rights, disability rights, immigrant rights, and environmental justice. We 
encourage candidates who share these commitments and who have demonstrated 
capacity for thriving in and creating inclusive cultures and working effectively across 
differences to support an increasingly diverse clientele to apply.  
 


